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Products and platforms: Innovations to improve user experience
(UX), web discovery and open access
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ProQuest is one of the largest content aggregators with several large product platforms
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UX improvement through new design, platform interoperability and discoverability on web
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Improved UX with new responsive design across the ProQuest product platforms
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Abstract
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In this artiche, the suthors present the case for fieid experimentation in social peycholegy primarily by describing a program of research
concemed with payshelogical sapects of healih communication and persuasion, In particutar the authers are mout interesbed inwhen and for
whom are massages emphasizing the benefits of a health behavicr (these are called gainframed messages) mom persunsive and mativating
than messages emphasizing tha cosis of not engaging in a behavior (these ore caled loss-framed messages), and vice-versa. This line of
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In social psychological wark such as ours that addresses health behavior, the interplay
between theory and application is evi threa h o
(described by Tayler, 1984; see also Salovey, Rothman, & Rodin, 1994). First, one can test
the application of general theory. In this instance, an mvestigator uses a psychologically
oriented theary that might have been designed for anather domain (or with no particular
domain of application in mind at all) and attempts to apply it specifically 1o a health
context. Ous research represents application of general theory, We use Prospect Theory as
the starting point for making predictions about whether gain- or loss-framed messages are
moee effective in encournging vanous healh behaviors (Kahnernan & Tvensiy, 1979)
Second, social psychalogists may develop grounded theariea to address specific heahh
peoblerns and then use the thearies to guide future studies. These kinds of theories are
termaed "grounded” because they were developed (or grounded) in the

doemain in which thiry are being appilisd. For sasmgle, the Trnsthaorsticsl Model of Bshavior Changs (Frochaskn, DICIsments, & Norcross,
1992) was crented d tha varicus challenges {sced as ! at diffacant s2ages of tha change peocass sttempt to sher
hanith-damaging bahavior or adogt n precautionary behavior, Finnlly, peychelogisrs may develop resesnch to sddress a particular peohism
without sing theory as = guide. In this kind of prablem:k loaks to swe i  parficular Infervertion can
significantly influence behaviors relevant bo a given concem. Frypathy siding the study d necessarily derive from move gernensl
predictions about hurman behavior, they may be specific only to the problem at hand.
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the walues of social Il remind the public haalth professional that the generalizability of findings and
recommandatians from ane hanlth Somain to ancther one (s mons Eosly 10 be successtul when guidad by an underlying theory that makes
spectlic predictions shout the canditians under which the sntecedents of haalth Behaviar o haaith bahaviar change sns mat lkaly to be
obeardad. W Iy 19 kisp Both DArERSCHvEE in Mind in our own wark, which Uses thaoey to guids Mald-based axperimaents (1or ha mest part),
genarally focused on real health behaviors in scologically complex settings.
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Demand-driven-acquisition business models in EBL and Ebrary
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Demand-drive-acquisition (DDA): An EBL example with the library at the University of Denver
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ProQuest invented DDA and introduced it in both Ebrary and EBL
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DDA in Ebrary & EBL has revolutionized library book acquisition
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Library and web resources discovery using Summon & 360 LINK
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ProQuest invented Summon for academic libraries to optimize their discovery services
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360 LINK provides the most accurate, up-to-date results for resolving full-text items
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R&D to support new academic library services
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R&D of new products and services to support digital commons or scholarly commons
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